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Identity
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Intro

Inspired by its timeless 
predecessors such as Paradise 
in Asbury Park, Figtree is a 
nightclub. It is a place within no 
place. It is a utopia, meant 
to transport you. 
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Brand Mission

At Figtree, we want to create an 
escape that is fully immersive, 
where everyone can find their 
version of paradise through good 
music and meaningful connection. 
Figtree is a sanctuary for all. We 
want you to have fun and be your 
authentic self. Here, don’t be afraid 
to be unapologetically alive!



5
Brand Values

Community 
Inclusivity
Fun
Whimsy 
Atmosphere
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Logo
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Logo
This primary logo mimics a 
wave and a setting sun. It is 
smooth, streamlined and has 
movement. It is meant to 
evoke temporality.
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The secondary logo is meant 
to similarly evoke paradisal 
imagery, as well as temporality, 
as the dotted pattern has a 
linear quality that connotes 
a firework.



9

Type
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Aa Bb Cc
ABc

Calder is a typeface inspired 
by vintage post cards. It is 
bold, easy to read and has a 
slight edge.

Selfie Neue Round is a 
whimsical script. It is 
modern and exciting and 
reflects the playful image 
of Club Figtree.
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Color
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secondary color palette

s
e

a
 f

o
a

m

s
e

a
 g

l
a

s
s

l
a

s
t

 s
k

y

m
u

l
b

e
r

r
y

22
d

b
b

3

90
e

4
c

e

f
27

e
c

a

a
62

67
9



15

Elements
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Applications
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